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COMPENSATION BRANDING THEIR MARKETING
FOR ATHLETES PERSONAL IMAGE PROMOTIONS



PROBLEM




MY STORY




University

Key Partners

D Connect Carolina app

Resources

University pays for the
services



Customer Segments/Relationships
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Incoming Student- I\/Iarke.ting for Continue to use
Athletes Business app throughout
career

College
Freshman



Key Activities
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TRAINING ON USE OF SOCIAL MEDIA
BUILDING A BRAND



Value
Propositions

* University name
looks good

* Athletes can
maximize NIL
opportunities

 Compensation for
playing




Coaching Staffs are
most expensive

Training through the
app Is most expensive
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